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Characterization of Situation

Increase of organic farming in Latvia : 2
% from agricultureareaor 0,7 % from
total number of farm

| ncrease of supporting payments

Strict control system: institutions of
sertification, VFD, SPPD,

LAD, etc.
| ncreasing of products demand on market

| nsufficient offer of productsin market

Slow development of processing and
cooper ation’



Motivation of farmers to resort to
organic farming

Support payments
Seeking of possibilitiesfor further
farming

Desiresto manage a farm without
pollution of environment and to produce
natural product

ExpressionsZ , | didn’t use any chemicalsfor along time”,

, In the family we are farming organically for along time”,
, Wewish to provideclear and natural product to our
family and not to pollute our own land”, ,, To receive
support to start farming, because there were not any
possibilitiesfor small ones.”.



The role of LBLA in development
of organic farming

to coordinate gover ment strategy for
sustainable development of country and
society, by definerole of OF;

to provide society with natural
products,

to promote environment protection,

to provide knowledge and education of
society in thefield of health food and
protection of environment.



LBLA Informs

Manual , Conditionsfor realising of
standartsof trademark , Latvijas
Ekoprodukts’ 7,

M.Vaivare, Environment an organic
farming”,

Practical organic farming
| 11, prep. M.Vaivare,
Monthly bulletin,

Brochure, Environment friendly
farms’,

Booklet , Latvian ecoproduct in
Zemgale”,

www.ekoprodukti.lv
participation in exibitions.




Education in organic farming

optional coursein organic farming
for studentsin LUA, incl. practice and
possibilitiesto receive certificate;

In collabor ation with Advisory
centre professional development
coursesin Latviaregions. 530
certificatesin 2004., in 2005 thereare
/00 auditory in program. Thecourse
completing certificate is valuable
document of education for attachingto
projectsfor receiving support,
payments.

the most important thing—
knowledges without them it’ s not
possibleto deal with organic farming



Consultative in Or ganic far ming

The problem — shortagein well
knowing advisors, who areworking
only in thissphere.

Work in Leonardo da Vinci
program ,, Education program of
advisorsin organic farming’. In
framework of project therewill be
prepared study aidsin printed and
electronic format and also trainig for
advisorswill be worked out.

the problem of advisorsin all regions
of Latvijaissolvingin collaboration
with AM
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Internatiznal Federation of Organic Agriculture Mowvements

International Federation of

Organic farming

asa member organization thereis
possibilitiesto take part in developing
of legidlation, for mation of political
statement in organic farming in Europe,
and also to appoint prioritaire
directives of scientifical investigations
to receiving of funding from EU;

developing of getting contactsvith
countries of EU, possibilities of
cooper ation.



Scientific research in organic
farming

| nvestigations of Biotehnological and veterinary
medicine scientific institute ,, Sigra” about quality
of organically produced products,

Investigations in organic cultivation of plantsin

Selection station of Priekuli, Agricultural institut
of Skriveri and LUA research farm “Vecauce’ .

copartnership in project “ Development of
organic product market in Baltic and Nordic
countries’ financed by M C of Nordic countries,

copartnership in EU project INTERREG 111,
Resour cesrecurrently utilizing organic farming in
states of Baltic see and society” .




Health farms

possibilities of extra profit in organic
farms

In health farmsthereis offer of
healthy and natural product, facilities
of recovering, relaxing, to enjoy of
clean harmonical environment

In the frameworks of project 70
organic farmers have performed special
trainingsin the guidance of physicians
food specialists, healers and bathhouse
attendants.
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Regulations of trademark using
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Advertising
of trademark



